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Veer Narmad S(In.lth Gujarat University

 Bridge Course Syllabus J
Business Administration C Corwmeyce—

(Syllabus effect from Academic Year 2022-23 onwards)
Objective:= . .

« To disseminate knowledge among the students, inculcate in them their theoretical
structures about Commerce
« To provide knowledge regarding the basic concepts, pnnmples and functions of
'management
» To Provide Basic Knowledge of Marketing Management

Units - - Course Inputs Weightage |
Unit 1 | Introduction to Management: -

1.1. Meaning, Nature and Importance of Management
1.2. Levels of Management . : 20%
1.3. Functions of Management ' -
| 1.4 Principles of Management .

Unit2 | Fundamentals of Planning, Organizing, Staffing And Directing
2.1 Definition of Planning, Characteristics, Types of Planning .
2.2 Definition of Organizing, Structure of an Organizing - 30%
2.3 Concept of Staffing, Process of Staffing ‘
2.4 Meaning of Directing, Elements of Directing

Unit 3 | Financial Management: -

'| 3.1. Concept and Definition of Financial Management
3.2. Objectives of Financial Management 20%
3.3. Factors Affecting Capital Structure (Internal and Extemal Factors)
Unit4 | Marketing Management: -

4.1. Definition of Marketing, Marketing Process

4.2. Functions of Marketing Process T 30%
4.3 Ideologies/Concepts of Marketing Management

4.4 Marketing Mix, (4p)

_ Reference Books

Drunker Petgr F: - Management Challenges for 21% Century, Butterworth Heinemann Oxford

Louis A. Allen: Management and Organisation, McGraw Hill;  Tokyo
NCERT Books. Business Studies (Commerce) Class 11 and 12
Stoner and Freerp,an Management; Prentice-Hall, New Dehli.
\f°

Scanned by CamScanner



